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Chinese Enterprises in Latin America

Gustavo Alejandro Girado
(La Matanza National University , Argentina)
Key Words: Chinas foreign direct investment; Chinese enterprises; inter-industry trade; cultural differences; mutual un-
derstanding and trust
Abstract: With the deepened " go global' strategy prevailing around the world, China’s direct foreign investment is de-
signed to effectively manage the growing foreign exchange reserves and international financing. Chinese business groups
are still not Latin America’s largest investors. However, it has become the fastest expanding investment groups in the
Latin American market through its ability of quickly obtaining financing. Chinese companies in Latin America mainly
work on exploring natural resources such as oil, gas, minerals and so on. It also involves in manufacturing and services,
especially the mechanical automation industry and the banking sector. Chinese companies’booming in Latin America has
brought tremendous impact and influence to the local businesses. However, the society does not understand the details of
how Chinese government and enterprises do business according to local conditions and differences in operation mechanisms
and laws between the two sides which results in the two sides contradictions. Therefore, Chinese companies still need to

make greater efforts to promote mutual understanding and trust and at the same time seize the opportunity of develop-

ment. I: H :|
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